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Where Welsh lamb went….

� Ministerial desire to raise the profile of 
Welsh seafood and improve share of 
domestic market

� Challenges
� Lack of public awareness
� Majority exported
� Limited markets in Wales
� Lack of infrastructure



Welsh Spider Crab
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Welsh Fishing Industry in Context

Scotland, 71% 
311,103 Tonnes, 

England, 23% 
101,327 Tonnes, 

Wales, 2%,      
9,579 Tonnes, 

Northern Ireland,   
4%, 17,790 Tonnes 

Fish and shellfish landings by country 2007
� The Welsh fishing industry accounts for 2% of total UK catch 
� But this doesn’t include fish caught in Welsh waters and 

landed elsewhere or farmed produce/ aquaculture

Source: MFA



Welsh Shellfish Landings 2009
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Welsh Shellfish Landings value 2009
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Spider crab is often used as bait in 
the Whelk fishery resulting in this!



Under utilized……

Spider Crab Fishery Landings
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Undervalued

Spider Crab Fishery Value
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Current challenges:
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Spider Crab Meat

� ����������	��)�����#�	

� *�����������)�������	�
� *���	������������������������
� #	��	�� ����	����������
�����
�	��

�����	������	�����������	��	���������
��	���	���+�����	�

� �	�������'���	
���	��������,������
- �.!�	�'���/�	���	������������
	������-��	�'���





Where Welsh lamb went….

� Ministerial desire to raise the profile of 
Welsh seafood and improve share of 
domestic market

� Challenges
� Lack of public awareness

� Majority exported

� Limited markets in Wales

� Lack of infrastructure



…Welsh Spiders will follow!

� Raise awareness of produce available
� Target quality food festivals e.g. 

Abergavenny, Taste of London 
� Increase domestic consumption
� Wales The True Taste Awards 

� Allows for WAG to endorse the brand/ 
company run marketing promotions

� Strongly recommend producers apply to 
raise the profile of Welsh shellfish


